RADIO

forthe planet
be intrigued, be inspired

reach 25-55 year old ABC1s seeking responsible luxury

ADVERTISING : REACH 120,000 LISTENERS

LISTENER PROFILE: the audience

contact CHANTAL COOKE 0208417 8333 sales@passionfortheplanet.com www.passionfortheplanet.com

PASSION for the PLANET reflects the level of quality I want synonymous with my name. And above all, their listeners respond!
Topher Morrison, Best Selling Author



RADIO

forthe planet

be intrigued, be inspired
reach an AUDIENCE with a unique LISTENER PROFILE

ADVERTISING : REACH 120,000 WELL CONNECTED LISTENERS

LISTENER PROFILE: lifestyle

contact CHANTAL COOKE 0208417 8333 sales@passionfortheplanet.com www.passionfortheplanet.com

As a result of our advert on PASSION for the PLANET we received contacts from people who had not previously heard of us.
Jo Sopala, MS Trust



RADIO

forthe planet

be intrigued, be inspired
reach an AUDIENCE with a unique LISTENER PROFILE

ADVERTISING : REACH 120,000 WELL CONNECTED LISTENERS

LISTENER PROFILE: shopping

contact CHANTAL COOKE 0208417 8333 sales@passionfortheplanet.com www.passionfortheplanet.com

We‘ve found PASSION for the PLANET an excellent way to reach a qualified audience of people we know will be interested in our offering.
Gary Smith, Pure Digital



® more than one way

forthe planet toput-bums on’seats
be intrigued, be inspired

RADIO

choose DIFFERENT platforms and CREATIVE solutions

ADVERTISING : REACH 120,000 POWERFUL LISTENERS

other opportunities

contact CHANTAL COOKE 0208417 8333 sales@passionfortheplanet.com www.passionfortheplanet.com

PASSION for the PLANET reflects the level of quality I want synonymous with my name. And above all, their listeners respond!
Topher Morrison, Best Selling Author
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forthe planet

be intrigued, be inspired '
RADIO for a GREEN & HEALTHY litestyle

STATION PROFILE : REACH 120,000 PASSIONATE LISTENERS

contact CHANTAL COOKE 0208417 8333 sales@passionfortheplanet.com www.passionfortheplanet.com

PASSION for the PLANET is a genuinely new concept in radio.
The Daily Telegraph



